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How To Use This Book 
Once a young agency just getting started and now an established 
expert in multifamily marketing, Agency FIFTY3 has grown into a brand 
and team that represents both passionate imagination and data-driven 
results. While we make that a reality every day at work, this book 
explains how our brand gets the message across through background, 
messaging, and design. The strategies and guidelines laid out here help 
us make sure every touchpoint feels authentically AF3.

BRAND GUIDELINES
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STRATEGY
Section 01
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We are passionate about creating brands, products, 
websites, advertising campaigns, and marketing programs 
that are just as imaginative and emotionally appealing as 
they are highly measurable and technology-driven. We 
find comfort in challenges, treat them as opportunities to 
push the boundaries of what’s possible, and never settle for 
mediocrity. All together, our team works to ensure that your 
decision to work with us is as inspiring as it is inspired.

01 Strategy

OUR MISSION
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Determined to make a difference and impact change, we are 
building a community of dreamers, doers, and disruptors 
who work together to ignite sparks of curiosity with each 
interaction and every project and program.

01 Strategy

OUR VISION
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Our full-service approach to multifamily marketing 
shines when we work with new developments, real estate 
companies, and lease-ups, because we get to carry expert 
strategies through every marketing touchpoint and digital 
experience then amplify reach with paid advertising. And 
we love showing off our examples.

Our a la carte products & services have also added value to 
build-to-rent properties, manufactured housing, RV resorts, 
and student housing at every stage. 

Our primary clients  
& projects include

On the digital marketing 
side, we also work with

On the creative side,  
we also work with

Other preferred clients  
& projects Include

NEW DEVELOPMENTS 
AND LEASE-UPS

MULTIFAMILY

REAL ESTATE 
COMPANIES (COMPANY 
BRANDING, MARKETING 
& WEBSITES)

55+ ACTIVE LIVING

MILITARY HOUSING

AFFORDABLE HOUSING

MIXED & COMMERCIAL 
USE NEW DEVELOPMENTS

BUILD-TO-RENT

MANUFACTURED 
HOUSING & RV 
RESORTS

STUDENT HOUSING

01 Strategy

OUR CLIENTS
When we were founded in 2016, we decided to hone our skills 
specifically in real estate marketing for the multifamily industry. 
While we enjoy diversifying our portfolio and happily work with 
companies, clients, assets, and budgets of all shapes and sizes, 
we’ve found that our team offers the highest value in certain 
categories.
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No one here settles for mediocrity: we find comfort in 
challenges and take pride in adding extra- to the ordinary. 
That’s how we craft standout brands, provide exceptional 
products, build stunning websites, and create results-driven 
campaigns. We’ve got the secret sauce that drives results — 
and our competitors crazy. With all this on our back and in 
our brains, we are the right choice and the easy choice (and 
your clients will love us, too).

01 Strategy

OUR COMPANY POSITIONING
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Everything we do for our clients starts and ends with our 
Client Success powerhouse: our reporting wizards, precision 
optimizers, and performance maximizers.

PRODUCTS AND SERVICES

01 Strategy

OUR COMPANY

Here’s everything that happens in between (and because of them)

Branding Design Websites & Products Organic Media Reputation & Renewal

Naming, Strategy, Visual 
Identity, Messaging, Application

UX & UI, Custom Digital & Print 
Collateral, Floor Plans & Maps, 
Design Store, Design Retainer

Custom Design & Development, 
Website Themes, Conversion 
Tools & Video Tours, Dynamic 
Data & Integrations

SEO, Social Content Reputation Management, 
Leasing & Renewal Campaigns

We create brands that tell 
stories and share experiences: 
names that linger, visuals that 
captivate, and messaging that 
resonates. It’s a big sprinkle 
of brand magic, and we add 
it to everything we do.

AF3 Designers do it all: custom 
website UX or efficient website 
themes and style guides that 
save time, custom collateral or 
templated social graphics on 
a quick turn. Our design shop 
stays fresh, drops jaws, and 
is always open for business.

From fully custom UI and 
innovative UX to tried-and-
tested themes with lead-
generating tools, we engage 
viewers, showcase spaces, 
and seamlessly integrate 
data for a frictionless user 
experience (that’s clients 
and their customers). Get 
noticed, get leads, get us 
before the competition does.

Whether it’s with a deliberately 
perfect hashtag or a hyperlocal 
keyword strategy, we help 
clients dominate the online 
landscape — getting brands, 
specials, and features in front 
of audiences and keeping 
them engaged. That’s what 
we call strategic content 
for organic growth.

Responding to and generating 
new reviews, mitigating and 
redirecting negative feedback, 
gathering actionable data so 
your teams can improve — 
our reputation experts know 
systems, people, and crunching 
numbers. Together with renewal 
campaigns, we turn your 
residents into brand advocates.

Paid Media

Strategy, Google Ads, Meta 
Ads, Geofencing, CTV Ads

Our media strategies are 
as precise as a finely tuned 
instrument because our 
marketers are always re-tuning 
and testing with the most 
efficient tech. We make sure 
ads reach the right audience 
at the right time so clients can 
help people find the right home. 
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Discover

Sustain

Understand your audience, market, and assets — everything 
that makes you, you.

Follow the path, unleash new creative, and generate leads for 
the next cycle.

01 Strategy

THE FIFTY3 
METHOD

Success is our middle name. You can find it somewhere between 5 and 3.

Build
Create a foundation — the groundwork for a strong brand 
experience and value proposition.

Connect
Utilize the right mix of marketing tools to create touch points 
that reach and resonate with your target market.
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We celebrate the unique backgrounds, perspectives, and 
talents each team member brings to the table. Agency 
FIFTY3 strives to cultivate a diverse and inclusive work 
environment where every voice is heard and valued. 

We believe that diversity is not only a moral imperative  
but also a strategic advantage that leads to innovative 
solutions and high-quality work. By fostering a culture of 
respect, equity, and inclusion, we empower our employees 
to bring their most authentic selves to work and discover 
their full potential.

OUR CULTURE

01 Strategy
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We couldn’t deliver the innovative products and services that make 
us the best in the industry without our people. They’re fun, friendly, 
and creative; cool, confident, and dependable. We’re a collective 
of dreamers, doers, and disruptors that clients want to build 
relationships with and other talented individuals gravitate toward. 

You could say we’re the most interesting person in the room.

We play well in the sandbox and with others because we’re team 
players. When new challenges arise, we get excited, and when 
collaboration calls, we answer. It’s how we foster endless curiosity 
and why we’ve been able to innovate in this industry. Fear can’t 
hold you back if you have none; and it’s our willingness to go where 
others have not that makes us certified changemakers.

We execute to the exceptional standards our clients have come to 
expect of us, but our curiosity, passion, and pursuit of knowledge 
won’t let us rest without intentional growth. We have a grand 
vision backed by our collective dreams, goals, and ambitions, and 
we like to take that vista in while we’re laughing, celebrating, and 
acknowledging every team member along the way.

High-Quality Work by High-Quality People Collaborative, Willing, and Fearless Humble Dreamers, Doers, and Disruptors

PILLARS

01 Strategy
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VALUES 01. 

06. 02. 

07. 

03. 

08. 

04. 
09. 

05. 

10. 

Do the right thing,  
all the time. 

Bring your best each  
day and create fun.

Build an open and 
honest relationship with 
communication.

Pursue growth  
and knowledge. Be adventurous, creative, 

and open-minded.
Do more with less.

Be a team player  
and respect those  
you work with.

Be passionate  
and determined. 

Embrace change  
and new ideas. 

Be humble.

01 Strategy
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MESSAGING
Section 02
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Ambitious

ExpertsRelatable

SavvyFearless

CuratorsChangemakers

Refined
Our ambitions have ambitions.

Not just any team, we’re the A-team.We just get you.

We see opportunities where others see obstacles.We dare you to dare us.

Can’t lose the needle if you built every haystack.The multifamily marketing status quo is so last year. 

Like a tailored suit in a sea of sweatpants.

02 Messaging

OUR 
PERSONALITY
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70% 20% 10% 

We’re ambitious and hardworking: true 
experts in what we do. So yeah, we know 
how to get shit done, but we don’t get 
there without a little fun. That means we 
share our knowledge and results directly 
without getting lost in flowery language 
or complicated sentence structure. And 
if our results or actions aren’t perfect, we 
communicate honestly with an innovative 
plan forward. We’re here to educate — not 
exclude — and we’ve got the experience to 
back it up.

We’re a team of people just like our clients 
— driven, inspired, hard-working. We’re not 
so different from their residents either — 
down-to-earth, honest, human. We meet 
people where they are and make them laugh 
along the way. Think clever phrases, puns, 
relatable jokes (sometimes about ourselves), 
and fun surprises in our visuals, deliverables, 
and messaging — like rhymes or a quirky em 
dash. Our clients know exactly who they’re 
working with. We get them, they get us. It’s 
a perfect match.

We’re good at what we do, we’re not afraid 
to say it, and we know how to back it up. 
We do that every day without bragging 
or convoluting. Our messaging states 
results clearly, shares knowledge directly, 
and explains it all in language that an 
average adult can understand (leave the 
corporate jargon at the door). We listen 
to understand, not to speak. We welcome 
collaboration to find a solution everyone 
feels confident about. And we’ll never 
make a joke at your — or our client’s — 
expense. Being kind is cool in our opinion.

Do Don’t

Be entertaining & accurate

Be direct & honest

Be inspiring & creative

Be confident & at ease

Be knowledgeable & 
easy to understand

Be willing to poke 
fun at ourselves

Be mean-spirited or make 
fun of our clients

Be too professional 
or “corporate”

Be overly youthful or casual

Be unfriendly or arrogant

Be boring or complicated

Be blasé or cold

Ambitious, Hardworking, 
Knowledgeable

Relatable, Humorous, Down-to-Earth Cool, Confident, Unbothered

02 Messaging

OUR VOICE If we were to break down our personality, we’d say we’re  
70% Doer, 20% Dreamer, and 10% Disruptor. But we always keep it 100.
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The sum of all your  
favorite agencies

Strategic solutions that  
make marketing easy

We don’t just build brands, we build jaw-droppers

Refined, award-winning work by rad designers  
and copywriters

Strategic content for organic growth 

Just the right amount of human touch

Get noticed, get leads, get us before the competition does

Turn happy residents into brand reps with renewed leases

Branding

Websites & Products

Reputation & Renewal

Organic Media

Design & Content

Paid Media

02 Messaging

TAGLINES

Service-Specific Taglines

Primary Taglines

Together, let’s make  
it legendary

Finally, an agency  
that gets it
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We speak fluent real estate

Adding extra- to the ordinary

We don’t just work for you  
We work with you

Marketing that gets you seen today, 
tomorrow, and next year

Your multifamily marketing dream team

Multi-faceted service for  
the multifamily industry

Everything you want in an  
(agency) partner

Passion. Determination. Fun. Everything  
you want in an (agency) partner

The one who knows real estate

High-tech with a human touch

Automated where it works and  
adjusted so it’s better

A human perspective on innovation

Crafted to produce results that  
feel profound.

When we say we’ve got your back,  
we mean it

The easiest choice isn’t always the best 
one, but it could be with Agency FIFTY3 

Make marketing make sense

02 Messaging

HEADERS These quick lines are approved for use as headers online, on collateral, and anywhere else  
you may need one. Or, use them as inspiration to write something brand new.

©2024 AGENCY FIFTY3™
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Agency FIFTY3 crafts brands, products, websites, and 
campaigns that drive results (and drive our competitors 
crazy). Made up of a personality-packed team of doers, 
dreamers, and disruptors, we love a good collaboration, 
a big win, and a cool summer cocktail. We offer a full-
service marketing approach for the real estate industry, 
refined through experience and exceptional as the 
standard. Together, let’s make it legendary. 

ELEVATOR PITCH

02 Messaging

KEY MESSAGES Longer lines that communicate key messages, brand attribution, and selling points.

©2024 AGENCY FIFTY3™ PAGE 19
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We’ve never met a property management professional who wasn’t 
passionate about what they do. Or an investor who didn’t know 
the market like the back of their hand. At Agency FIFTY3, we’re 
cut from the same cloth. Passion is our fuel, intentionality is our 
vehicle, and the pursuit of results is what drives us forward. Let’s 
be real: we’re as passionate about our services and products as 
our clients are about their properties. We dive deep, dig into the 
nitty-gritty, and emerge with strategies that not only match but 
exceed your expectations. Because when we say we’ve got your 
back, we mean it.

Making choices is hard. Who hasn’t been paralyzed by indecision? 
When it comes to paid advertising budgets, website UX, or what 
to name your community, our clients are bogged down by choice 
fatigue. We get it (in theory, at least). But at Agency FIFTY3, we’re 
unflinchingly decisive when it comes to simplifying your marketing. 
As the only agency specializing in the multifamily industry — and 
the only one that can promise excellence with every service — 
we’re not just making claims. We’ve got the data to back it up (go 
on, ask us about the chart). We understand the challenges you 
face, and we’re dedicated to being your full-service, one-stop 
solution. The easiest choice isn’t always the best one, but it could 
be with Agency FIFTY3. 

We’ve Got Your 6 (Your 5 and 3, too)Ditch Indecision

02 Messaging

KEY MESSAGES

KEY MESSAGE #2: KEY MESSAGE #1: 
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We don’t just skim the surface of today’s digital marketing 
landscape; we dive deep. From our wide breadth of services to 
specialized solutions, we’re not satisfied with mediocre results. 
Our dedication to elevating your online presence means we’re 
willing to jump in head first while others are still testing the water. 
We take an all-encompassing approach — the highest standard of 
conversion tracking, tailored strategic budgets, detailed reporting, 
and insightful analytics. Gone are the days of superficial wins.  
Our digital marketing services are crafted to produce results  
that feel profound.

Scuba Certified
KEY MESSAGE #3: 

Longer lines that communicate key messages, brand attribution, and selling points.
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We know some communities thrive in the status quo and 
others need something brand-spanking new. That’s why we’re 
comfortable setting a freshly minted trend, using an existing one 
to your advantage, or simply suiting up for your surroundings. It’s 
all about the tailored experience — for you, your audience, and 
your budget. And everything we make, we’ll build with a strategy 
that combines online experience with on-site expectations. Our 
creative minds are made for better integration, greater results, 
and even more extraordinary.

We don’t just build websites: we’re digital architects, crafting 
immersive experiences that captivate and convert. From the 
first drawing board to your ideal launch day, we combine fresh 
creativity and development expertise to make websites and 
digital products that are backed by the data. We poured over the 
numbers so you don’t have to.  
 
Digital design isn’t just box checking to us; it’s a work of art, a 
tapestry of intuitive, intentional, and delightful user experiences. 
Whether we’re implementing UX/UI best practices, translating 
multifamily user flows into seamless user journeys, or engaging 
prospects with our easytour tool, we bring joy and simplicity to 
every interaction — leaving a lasting impression that’ll have your 
audience coming back for more.

Boundless CreativityBalancing Fashion and Function

02 Messaging

KEY MESSAGES

KEY MESSAGE #5: KEY MESSAGE #4: 

©2024 AGENCY FIFTY3™

Longer lines that communicate key messages, brand attribution, and selling points.
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LOGOS
Section 03
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This is the primary logo, the go-to mark for any consumer’s 
first interaction, and the most-used logo in the brand system. 
It can be used across all branded applications and media types 
for a cohesive identity — and consistently in black. The logo 
in the color ice should be used on dark colors or images only, 
always ensuring there is high contrast between the logo and its 
background.

03 Logos

PRIMARY
LOGO

PRIMARY ON LIGHT BACKGROUND

PRIMARY ON DARK BACKGROUND

PAGE 23
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PRIMARY ON LIGHT BACKGROUND

SECONDARY ON DARK BACKGROUND

This is our secondary logo. Key to brand cohesion, identity, and 
positioning, it can be used when an alternate aesthetic is needed. 
It can be used across all branded applications and media types 
and consistently in black. The logo in the color ice should be 
used on dark colors or images only, always ensuring there is high 
contrast between the logo and its background.

The secondary logo should never be centered in a composition, 
always tucked in a corner. Also, note this secondary logo is 
dynamic. Learn all about its diverse orientations on the next page.

03 Logos

SECONDARY
LOGO

PAGE 24
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Our secondary logo is dynamic, meaning it can be shown in 
different orientations and does not always need to be stacked 
in the same way. It can remain stacked and aligned left in the 
top or bottom corner of bounding boxes, or the two lines can be 
separated to touch both top and bottom corners or top left and 
bottom right corners.

Please only use dynamic placements in the four orientations 
shown here, and use the dynamic system carefully and 
intentionally.

03 Logos

SECONDARY
LOGO 
APPLICATION

PAGE 25
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In addition to the primary and secondary logos, our tertiary logo 
marks allow for flexibility without sacrificing brand integrity or 
consistency. As shown here, these are adjusted in complexity  
and layout to provide alternate, flexible options that represent  
the cohesive brand identity.

These marks can be used across all media types and in any brand 
colors, but they should always have approved contrast with their 
backgrounds. Please see the Graphic Application Colorways page 
in 05 Color for approved color combinations.

5353

MONOGRAM

BADGE

SEAL

ICON

03 Logos

ALTERNATE
LOGOS

©2024 AGENCY FIFTY3™
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While our brand allows for tight margins, always ensure that  
there is padding or clear space around each primary, secondary, 
or tertiary logo. The X height should be at least 3 on all four sides 
of every mark.

03 Logos

CLEARANCE
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Following all logo size guidelines helps ensure our branding is 
clear and understandable in print and digital applications. This 
page outlines the absolute minimum size each mark can be in 
inches and pixels.

1.5 IN / 144 PX

1 IN / 96 PX

0.75 IN / 72 PX

0.75 IN / 72 PX 0.75 IN / 72 PX

0.75 IN / 72 PX

5353

03 Logos

MINIMUM
SIZING
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5353
01.

02.

03.

05.

06.

07.

08.

AGENCY 
FIFTY3

03 Logos

GUIDELINES 
FOR USE

Do not rotate the logo.

Do not change size relationships of the logo elements.

Do not move the logo elements closer or further.

Do not change proportions, warp, or embolden the logo.

Do not use gradients or any other effects such as drop 
shadows.

Do not change or introduce new fonts to the logo or brand.

Do not add color outside of the approved brand palette.

Use no more than one logo and one alternate logo in a 
single layout

01.

02.

03.

04.

05. 

06.

07.

08.

04.
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Bold graphics and typography are our driving force. These 
guidelines help focus creativity when combining them with other 
elements: 

03 Logos

GRAPHIC 
APPLICATIONS

Use 1pt grid lines in approved colorways to create boxes, 
separate items in a list, frame images, or border headers 
and footers.

The monogram can be placed as a large-scale graphic over 
images or solid backgrounds in the approved colorways 
with appropriate contrast.

Layer to create depth, always ensuring elements are 
anchored strategically, like left-aligning large text.

Rotate elements sparingly and always at 90, 180, or 270 
degrees to maintain the grid.

Never use more than two graphic elements together in a 
single composition.

Try to use no more than two brand colors in one 
composition, not counting Ice and Black.
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TYPOGRAPHY
Section 04
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MINT GROTESK DISPLAY MEDIUM
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0

These are the typefaces and fonts that best express our 
brand. The arrangement and pairing of these fonts can greatly 
influence the tone, mood, and representation of Agency FIFTY3 
in marketing materials, so use them intentionally and precisely 
following the hierarchy on the next page.

MINT GROTESK

�Download Fonts Here 
Web Alt - Syne Semibold

ARIZONA FLARE

Download Fonts Here 
Web Alt - Rosario

INTER

�Download Fonts Here 
Web Alt - Inter

01.

01.

02.

02.

02.

03.

03.

Arizona Flare Regular
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0

Arizona Flare Italic
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0

Inter
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z 

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0

04 Typography

BRAND FONTS

PAGE 32

https://www.lift-type.fr/shop/typography/mint/
https://abcdinamo.com/typefaces/arizona
https://abcdinamo.com/typefaces/diatype
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This hierarchy outlines how brand fonts should be used for 
headers, subheaders, body copy, and other text. They’ve been 
selected intentionally to ensure that every piece of branded copy 
accurately represents our brand through every interaction.

04 Typography

HIERARCHY

Apienia core, cus andit vel molum nis es dipsunt et et omnit ipsam aut quost 
moles simus cuptinc ideles quo volorecae sendam, siti andebisimos dentium, 
quas duntur autem nonse velicta sollam, ut am modios cuptiunt aliatur? Ommo 
torum iumet veles atiandamaio explique quamet rero mosame eritatem volore 
voloratat alitius danietur ad es ommo blatiam expe con rae omnienem fugia 
sintur. Edit quodis alic teturit emoloria qui net. Andis volor sandi acestibusae. 
Et dolut as dolor rehent laut occulpa sitat que cuptiat emporia tiorrum vendae 
estio de quatem fugitaturem inciis volut perro ommodit, sed utem.

THIS IS A  
HEADER ONE

ARIZONA FLARE REGULAR

INTER REGULAR

MINT GROTESK DISPLAY MEDIUM

MINT GROTESK DISPLAY MEDIUM

ARIZONA FLARE REGULAR ITALIC

58pt, 50pt Tracking, 66pt Leading,  
Uppercase

26pt, 0pt Tracking, 34pt Leading,  
Uppercase

28pt, 50pt Tracking, 36pt Leading,  
Uppercase

16pt, 0pt Tracking, 22pt Leading,  
Sentence Case

36pt, 0pt Tracking, 44pt Leading,  
Sentence Case

This is a heading three

THIS IS A HEADER 04

Short paragraphs, taglines,  
pull quotes, and callouts

THIS IS HEADING TWO

MINT GROTESK DISPLAY MEDIUM
16pt, 50pt Tracking, 20pt Leading,  
Uppercase

PAGE 33
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The easiest choice 
isn’t always the 
best one, but it 
could be with 

Agency FIFTY3. 

FINALLY, AN AGENCY THAT GETS IT.

TYPOGRAPHIC
APPLICATIONS
These designs are examples of how our typography and logo 
marks can come together in designed materials both online and 
in print. Be sure to use all the provided guidelines whenever 
creating new, engaging interactions.

04 Typography

THE ONES
WHO KNOW

Real Estate
Multi-faceted service for the 

multifamily industry.

Branding

Websites & Products

Reputation & Renewal

Organic Media

Design & Content

Paid Media
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COLOR
Section 05
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BRAND COLORS
A thoughtfully applied color palette is critical to how a brand appears 
visually, and these colors are the foundation of our brand’s unique 
personality. While there will be slight color variations across mediums, 
pay close attention to the color values, color combinations, and ratio of 
color usage across primary, secondary, tertiary, and accent colors.

F L A M E

Pantone

HEX 

RGB

CMYK

S K Y

Pantone

HEX 

RGB

CMYK

W H I T E

HEX 

RGB

CMYK

FFFFFF

255, 255, 255

0, 0, 0, 0 

5513 C 50%

D7E1E3

215, 225, 227

16, 5, 8, 0 

B L A C K

Pantone

HEX 

RGB

CMYK

419 C

212322

33, 35, 34

72, 65, 66, 73 

C R E E K

Pantone

HEX 

RGB

CMYK

5513 C

A9C6C9

169, 198, 201

34, 12, 18, 0 

151 C

FF8200

255, 130, 0

0, 60, 100, 0 

M O S S

Pantone

HEX 

RGB

CMYK

7764 C

535435

83, 84, 53

59, 50, 81, 39 

L Y C H E N

Pantone

HEX 

RGB

CMYK

5773 C

898F65

137, 143, 101

47, 33, 69, 8 

R A P I D S

Pantone

HEX 

RGB

CMYK

5483 C 70%

8AA8B4

138, 168, 180

48, 25, 24, 0 

I C E

Pantone

HEX 

RGB

CMYK

427 C 35%

EDEEEF

237, 238, 239

5, 3, 3, 0 

05 Color
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BRAND  
COLORWAYS

05 Color

Our brand colors can be mixed and matched in a variety of 
combinations to create graphic patterns and well-designed moments. 
The combinations on this page are the approved colorways for logo 
use on a solid background.

PRIMARY COLORWAYS SECONDARY COLORWAYS
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Branching beyond the primary logo into other color 
applications, this grid shows all approved combinations. 
Wherever an icon is shown on top of a color, that 
combination can be used. Note that Flame is not an 
option for background colors in the AF3 brand.

Be sure to use a combination with accessible contrast 
for copy or graphics that are essential to the design’s 
message.

GRAPHIC
APPLICATION  
COLORWAYS

05 Color

Black

White Ice Sky Creek Rapids Lychen Moss Black Flame

Moss

Lychen

Rapids

Sky

Creek

Ice

White
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PHOTOGRAPHY

Section 06
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Like the rest of our brand, all imagery should feel energetic, 
playful, engaging, authentic, and trustworthy with a focus 
on people. For imagery that will have copy on top, choose 
dramatic photos that provide negative space with room for text. 

To honor our Colorado headquarters, we pair those images with 
photography of nature, landscapes, and natural elements. 

See page 44 for rules on applying duotone filter

FULL COLOR 
PHOTOS

06 Photography

PAGE 40

OFFICE CULTURE



©2024 AGENCY FIFTY3™ PAGE 41

NATURE

PHOTO
STYLE

06 Photography

PAGE 41
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MOCKUPS

PHOTO
STYLE

06 Photography

PAGE 42
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03.

02.

COMMUNITY PHOTO STYLE

PHOTO
STYLE

06 Photography

PAGE 43



©2024 AGENCY FIFTY3™ PAGE 44©2024 AGENCY FIFTY3™ PAGE 44

PHOTO 
TREATMENT
To maintain consistency when posting or applying images to 
digital and printed material, we use a duotone color filter in our 
brand color moss. While not applied to every photo, we can use it 
on photos of team members and lifestyle images.

06 Photography

PAGE 44
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BRAND 
APPLICATIONS

Section 07
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07 Brand Applications
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07 Brand Applications
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07 Brand Applications
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07 Brand Applications
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07 Brand Applications
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07 Brand Applications

PAGE 52
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07 Brand Applications
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07 Brand Applications
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07 Brand Applications
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07 Brand Applications
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07 Brand Applications
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07 Brand Applications
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